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Storefront for Art
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97 KENMARE STREET NEW YORK NY 10012

In Association with

CONTROL GROUP

Presents:

An International call for ideas

OWHITE HOUSE REDUXO

www.whitehouseredux.org

What if the White House, the ultimate architectural symbol of political power, were to be designed
today?

On occasion of the election of the 44th President of the United States of America, Storefront for Art

and Architecture, in association with Control Group, challenge you to design a new residence for

the world®s most powerful individual.  Universally recognized as a symbol of political authority, one
of AmericaOs greatest tourist attractions, and the nerve center of the world®s most complex
communications system, it is the ultimate architectural embodiment of pow er.

Few people realize the extent of the White House, since much of it is below ground or otherwise
concealed by landscaping. The White House includes: 6 stories and 55,000 square feet of floor
space, 132 rooms and 35 bathrooms, 412 doors, 147 windows, 28 fireplaces, 8 staircases, 3
elevators, 5 full -time chefs, a tennis court, a bowling alley, a movie theater, a jogging track, a
swimming pool, and a putting green. It receives about 5,000 visitors a day.

The original White House design, by James Hoban, wa s the result of a competition held in 1792,
wherein George Washington, quickly selected HobanOs design over the other 8 entries. He was not
overjoyed at the design, and recommended it by made larger, with more detail, and added a

grand reception hall, the East Room. Over the centuries, presidents have added other rooms,
facilities and even entire new wings, turning the White House into the labyrinthine complex it is

today. In light of WashingtonOs hasty review of the proposals, White House Redux entries wil | be
carefully considered in historical, modern, and future context, by the most critical minds and

acclaimed thinkers in design today.

What if, instead of in 1792, the competition were to be held today? What would a White House
designed in 2008, election year for the 44th President of the United States, look like?

The best ideas, designs, descriptions, images, and videos will be selected by some of the worldOs

most distinguished designers and critics and featured in a month -long exhibition at Storefront  for Art
and Architecture in July 2008. All three winners will be flown to New York to collect their prizes at

the opening party. Register now and send us your ideas for the Presidential Palace of the future!

JURY

Beatriz Colomina (Architectural historian , New York)
Stefano Boeri (Editor -in-chief, Abitare magazine, Milan)
Liz Diller (Diller Scofidio + Renfro, New York)



John Maeda (President Elect, Rhode Island School of Design RISD)

Geoff Manaugh (BLDGblog and Dwell magazine, San Francisco)

Mark Wigley (De an of the Graduate School of Architecture, Columbia University, New York)
Laetitia Wolff (Editorial director,  Surface magazine, New York)

PRIZES

The best competition entries from around the world will be exhibited in the Storefront Gallery (97
Kenmare Street New York, NY 10012) in July 2008, and in a special page on the galleryOs website.
They will also be published in  Surface magazine. The authors of the three best projects, as chosen
by the jury, will be flown to New York and given three day's free acco mmodation in The White
House Hotel on the Bowery.

First Prize $5,000

Second Prize $3,000

Third Prize $1,500

TIMELINE

January 15, 2008 Competition launched

March 1, 2008 Online submissions accepted

April 20, 2008 Registration and submissi ons deadline

May 2008 Jury selects winners

May 2008 Winners announced

July 2008 Exhibition and prize giving at  Storefront for Art and
Architecture, 97 Kenmare Street New York, NY 10012

For more information about this competition ple ase contact whitehouse @storefrontnews.org

About:

Storefront for Art and Architecture

Founded in 1982, Storefront for Art and Architecture is a nonprofit organization committed to the
advancement o finnovative positions in architecture, art and design. Our program of exhibitions,
artists talks, film screenings, conferences and publications is intended to generate dialogue and
collaboration across geographic, ideological and disciplinary boundaries. As a public forum for
emerging voices, Storefront explores vital issues in art and architecture with the intent of increasing
awareness of and interest in contemporary design.

www.storefrontnews.org

CONTROL GROUP INC.

Founded in 2001, Control Group Inc.  is a recognized leader in providing strategic consulting and
tactical services for businesses in a variety of industries, ranging from design and media companies
to financial services.

For more information, visit: www.controlgroup.com

Press Contact:

John Kirsch



john@controlgroup.com
212.343.2525

Sponsors:

The Architect's Newspaper

The Architect's Newspaper emerged from the desire, expressed by most architects we know, for a
publication that speaks directly to them. We hear, constantly, that architects feel underserved or
underwhelmed by existing design publications. They want something that reflects their interests

and practices. No rah  -rah, no puffery. Just useful information. Insightful, readable criticism. Diverse
voices. Open dialogue. Combining timeliness with authority, The Architect's Newspaper is the most
comprehensive source of information on the latest pr ojects and commissions, unfolding politics
and debate, current events and cultural developments related to architecture, with an emphasis

on the tri -state region. Up -front news is rounded out by a mix of topical essays, opinionated
columns, project analyse s, profiles, interviews, reviews of exhibitions and books, plus a complete
calendar of important events and competitions.

www.archpaper.com

NRI

Founded 109 years ago, NRI, a leading New York  -based digital imaging, d ocument management
and reprographics firm with 23 locations throughout the country, employs over 400 dedicated
professionals servicing over 3,000 customers. The firm is a WBE, and in 1998 received a

proclamation from Mayor Rudolph Giuliani for its success, accomplishments and contributions to
New York over the past 100 years. NRI is one of the founding partners in the ReproMAX Network.
ReproMAX is a network of more than 90 companies with over 300 worldwide locations dedicated

to promoting excellence in adva nced reprographics and imaging services for the enhancement

of the architectural, engineering, construction, graphic design, retail, and legal professions. The

firm can be found online at: www.nrinet.com

SURFACE

For almost fifteen years, readers have turned to Surface for creative inspiration, coverage of the
burgeoning design world, and profiles of the emerging talents and provocative projects that are
reshaping the creative landscape. With this ability to identify an d collaborate with undiscovered
design stars - from furniture makers to photographers - the magazine is a cultural barometer of
global style in all its forms. With an international force headquartered in New York, the magazine is
constantly expanding its a  bility to identify, celebrate and support the artists and ideas that bridge
the present with the future. Surface is the American source for engaging and curated content on

all that is inventive and compelling in the design world. Website: www.surfacemag.com



